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Tourism spending hits from earthquake, ash cloud less than 
feared  
 
Significant events such as the Christchurch earthquake and Chilean ash cloud 
have not caused as large a fall in tourism spending as might have been 
feared, research from the Ministry of Economic Development shows.  
 
Spending by international visitors dropped by 6.5 percent to $5.6 billion in the 
year ending June 2011, according to the International Visitors’ Survey, the first 
to fully cover the events of Christchurch and the Chilean volcano.  
 
Ministry of Economic Development’s Tourism Research and Evaluation 
Manager, Peter Ellis, said the drop in spending is consistent with the previous 
survey, which covered the year to March.  
 
“Spending by international tourists has been dropping for over a year even 
though the number arriving remains pretty constant. One significant reason 
tourists are spending less per visit still appears to be the extremely high New 
Zealand dollar in relation to currencies other than the Australian dollar,” 
Mr Ellis said. 
 
“The Christchurch earthquakes and the flight schedule havoc caused by the 
Chilean volcano haven’t damaged tourism as much as feared. These adverse 
events had their main impact during what is always the low tourism season. 
On an annual basis the arrivals have held up and spending hasn’t collapsed.” 
 
Spending by British and American tourists dropped by 18 percent and 14 
percent respectively.  
 
Spending by Australians, our biggest market, dropped by almost six percent 
as holidaymakers made use of their strong dollar in other markets. The 
number of Australian residents visiting New Zealand to see friends and 
relatives is increasing, while the higher spending holidaymakers are 
decreasing in number and spent 11 percent less than in the previous year. 
 
Spending by Korean and Chinese tourists continued to increase.  Koreans 
currently account for four percent of international tourist expenditure in New 
Zealand, and Chinese for seven percent.   
 
For more information visits the Ministry’s tourism research website 
(www.tourismresearch.govt.nz/ivs) or contact Tourism Research and 
Evaluation Manager Peter Ellis at 04 498 7448 or 029 771 0135 or on 
peter.ellis@med.govt.nz. 

http://www.tourismresearch.govt.nz/ivs
mailto:peter.ellis@med.govt.nz


Supplementary Data Sheet 
 
International Visitor Survey, year ended June 2011  
(Prepared by the Tourism Strategy Group at Ministry of Economic Development) 
 
Table 1: International visitor spend by key markets for year ended June 2011  
(in NZ$ million) 

Key Markets 
(in NZ$ million) 

2007 2008 2009 2010 2011 
2010/2011 

Change*  

2010/2011 

% Change  

Australia 1,453 1,694 1,637 1,743 1,642 -101 -5.8% 

UK 892 1,014 826 706 576 -130 -18.4% 

USA 699 618 607 514 443 -71 -13.9% 

Japan 385 426 422 355 268 -87 -24.4% 

Korea 240 256 198 203 226 23 11.5% 

China 265 261 312 365 410 45 12.4% 

Germany 262 240 285 276 236 -40 -14.4% 

Other 1,705 1,669 1,705 1,793 1,763 -29 -1.6% 

Total Spend 5,902 6,177 5,992 5,953 5,564 -390 -6.5% 

 
*Totals may not add due to rounding.  
 

 
Table 2:  International arrivals in New Zealand from key markets for the year ended 
June 2011 (in thousands) 

Key Markets 
(in thousands) 

2007 2008 2009 2010 2011 
2010/2011 

Change*  

2010/2011 

% Change  

Australia 920 968 1,008 1,119 1,111 -8 -0.74% 

UK 302 291 262 249 220 -29 -11.60% 

USA 221 216 197 194 188 -6 -3.02% 

Japan 128 115 88 84 79 -5 -6.02% 

Korea 112 89 62 61 60 -2 -2.48% 

China 117 124 108 105 132 26 25.15% 

Germany 59 61 63 65 65 0  0.33% 

Other 600 616 624 624 647 23 3.67% 

Total 2,458 2,480 2,411 2,501 2,501 0  0.00% 

 
*Totals may not add due to rounding.  
 
 

Table 3: International visitor spend by purpose of visit for year ended June 2011 
(in NZ$ million)  

Purpose 
(in NZ$ million) 

2007 2008 2009 2010 2011 
2010/2011 

Change*  

2010/2011 

% Change  

Holiday 3,289 3,334 3,278 3,089 2,894 -195 -6.3% 

VFR** 1,202 1,262 1,085 1,106 1,018 -88 -8.0% 

Business 758 812 694 642 610 -32 -5.0% 

Other 652 769 936 1,116 1,042 -74 -6.6% 

Total Spend 5,902 6,177 5,992 5,953 5,564 -390 -6.5% 

 
*Totals may not add due to rounding.  
**VFR Visiting Friends and Relatives 

 
 


